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Award-Winning Author and TV Personality Trevor Romain to 
Entertain Military Schoolchildren on USO Tour to Germany

ARLINGTON, Va. – Best-selling children’s author, television personality and performer 
Trevor Romain will visit with and perform for U.S. military schoolchildren stationed in 
Germany as part of a USO tour October 14.  This is Romain’s third USO tour, having 
mesmerized youngsters in Okinawa, Guam and Germany with his trademark 
performances, side-splitting antics and heart-warming stories.

Devoted to supporting the armed forces, Romain served with the South African Army for 
two years and, while a soldier, experienced a life-changing encounter with a severely 
injured child that cemented his fate – to one day work with kids.  Gifted with an uncanny 
ability to connect with children and empower them to face life’s challenges, Romain has 
traveled to schools and hospitals for years.  Whether he’s delivering stand-up comedy 
to children, hanging out with terminally ill kids, reading aloud to hordes of young people, 
or filming the latest installment of his DVD series, Romain has a profound impact on 
millions of children.

“I love traveling with the USO,” says Romain.  “I know first hand how military life can be 
– continually relocating, adapting to new surroundings, adjusting life to deployments and  
working nontraditional hours – it can be hard on kids.  Anything I can do to help them, I 
will.”

Known for his humor and creative flair, Romain is the author of a collection of self-help 
books for children including, “Bullies Are A Pain In The Brain,” “How To Do Homework 
Without Throwing Up,” and “What On Earth Do You Do When Someone Dies?”  Having 
published his books in more than 15 languages and sold more than one million copies 
worldwide, Romain has become one of the most popular motivational speakers for 
children.  The host of an award-winning animated DVD series, including favorites like 
“Taking the "Duh" Out Of Divorce” and “Facing Fear Without Freaking Out,” Romain is 
also the president of The Trevor Romain Company, a children’s education publishing 
company committed to producing engaging materials to help kids become socially and 
emotionally fit.
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-more-

This tour is in partnership with the 435th Services Squadron at the Ramstein Air Force 
Base and is part of the USO’s celebrity education program.  Past tours have included 
Emmy Award-winning writer and producer Mallory Lewis, who traveled to Germany in 
March of 2007, and the musical trio The Jonas Brothers, who also traveled to Germany 
in December of 2006.

AT&T, Inc., is the official telecommunications sponsor of USO entertainment tours.  For 
a list of recent and upcoming USO tours, visit www.uso.org/whatwedo/entertainment/.   
To learn more about the USO or to find out how to support the troops, visit www.uso.org. 

# # #

About the USO
For more than 66 years, the USO (United Service Organizations) has been providing morale, 
welfare and recreational services to U.S. military personnel and their families.  The USO is a 
nonprofit, charitable organization, relying on the generosity of the American people to support its 
programs and services.  The USO is supported by Worldwide Strategic Partners AT&T Inc., 
BAE Systems North America, Clear Channel Communications, The Coca-Cola Company, DRS 
Technologies, Inc., Military Channel, S & K Sales Co., TriWest Healthcare Alliance and The Walt 
Disney Company.  Other corporate donors, including the United Way and Combined Federal 
Campaign (CFC-11381), have joined thousands of individual donors to support the USO.  For 
more information on the USO, please visit our Web site at www.uso.org.

About The Trevor Romain Company
The Trevor Romain Company is a children’s multimedia educational publishing company that 
creates, produces and distributes innovative, inspiring and humorous content to promote self-
confidence and academic achievement through social and emotional learning.  The company’s 
materials have been designed to help children become socially and emotionally fit.  By using 
imagination, humor, animation, live-action cinematography and sound research-based 
strategies, the company’s products are designed to speak to kids in their own language.  For 
more information, visit www.trevorromain.com.
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